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Abstract

Criticism has been directed at traditional appreadb cultural heritage management, as

reflected in legislation and policy, for ignoringpments integral to community perceptions
of cultural heritage. Although discussions on figatrto define are lively, there has been less

focus directed towards the significance which peasalffiliations and memory play in the

processes of forming people’s conceptions of imgdrtultural heritage assets and valuable

places. But how does one achieve insight into tihgestive appreciations of heritage
environments? The point of this article is to sHmw new subjective methodological
approaches, tested by what is identified in thiiglaras the Mall Method, can reveal

subjective narratives and perspectives linked aliitants’ everyday life in urban contexts,
and to their memories of places. This article deesdor subjective meanings of places and

landscapes, realized by a stall in a town mall. ffle¢hod is evaluated in the light of the
importance of situated knowledge and subjectivity.
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earlier version of the paper was presented at geemce on intangible heritage arranged by
Green Lines Institute in the Azores in May 200%;essible in the conference proceedings
“Sharing Cultures” edited by Sergio Liro and cofjaas.

Introduction

The general demand for organisations to pay moeatédn to the views of the public has
gradually worked its way into planning. The effelotave also started to appear within the cultural
heritage management sector. The concept ‘cultendtadye’ was primarily introduced and
evolved by the cultural heritage management sextdy although it has gradually found a wider
area of application, the concept is not used maardinary everyday vocabulary. This may
present a problem for cultural heritage manageesvassessing the degrees of attachment and
appreciation that cultural heritage inspires.

A change of position is required; the primary cdesation must shift from purely material issues
towards the interaction that takes place betwe#nraliheritage monuments/sites and people
who visit them (Dakin, 2003; Turnpenny, 2004; Watey 2005). In this article we ask if the Mall
Method which has been tested out in the studyédiable approach to gaining insight into the
subjective dimensions in heritage appreciations.

What we call the Mall Method is a kind of stregeiview, localized in roofed over shopping
malls in three different towns in Norway. The aifrttis method was to find inhabitants in public
space in an everyday situation, and in a more wagythan by using surveys or more formal
interviews. In this way we hoped to find people vdooild both tell us about and point at places
and artefacts they appreciated in a perspectit@ditions, heritage and memory. In the first
hand we looked upon the method as a kind of ratimeshodological choice, finding people
where people were gathered. On the way we discdwnme interesting advantages by using this
method, but also some problems. In this articledescribe how the method was carried out.

The discussion presented is part of a larger irgeipinary project, ‘Local heritage values and
cultural heritage plans.’ The focus of this papegprimarily directed at the discourses found
among inhabitants, and the methodology that captiese.

A broadened definition of cultural heritage

Cultural heritage can be understood as ‘all trafes human activities in our material
surroundings,’ which is the way it is defined ir tNorwegian Cultural Heritage Act (8 2). In
cultural heritage management, however, culturatdgs has most often been understood and
referred to in the light of how the law is implerteshand which assets are formally listed and
protected. These views are gradually changing.llebra the professional discourses within the
humanities over the last decade the definitionuitucal heritage has been extended in official
heritage policy to include a wider range of cultinatoric assets, including female domains,
rural and industrial proletariat, immigrants, €@raham, Ashworth, & Turnbridge, 2000; Jensen,
2008; Jonsson & Svensson, 2005; Lowenthal, 198&jitage is in principle inclusive of
everybody’s history.

Inclusions and exclusions constitute a politiceneimory discourses (Radstone & Hodgkin,
2003), a perspective which can be extended todieclne processes that influence the shared
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meaning of cultural heritage. The renewed interestemory has the potential to contest
“regimes of history” and official narratives of wi@appened (Radstone& Hodgkin, 2003, p.11),
or what Braudel rhetorically named "the Historyhwit capital letter” (1992, p.29). In the main
study we set out to discover the ‘regimes’ or ofezultural heritage discourses by investigating
the elements in their everyday environment to wipiebple attach special meaning (that is, what
their dearest cultural memories are). These typbsritage discourses include information that is
collected through interviews with municipal plarsienembers of local NGOs and residents. In
this paper, however, focus is primarily directetha&t discourses found among inhabitants.

The Mall Method is our doorway to this area of kiedge, and it draws more upon the everyday
than many other studies in landscape — or architgatlisciplines. It invites the inclusion of
vernacular knowledge, a term which refers to “psast of those who speak a critical language
grounded in local concerns, not the language spbkextademic knowledge-elites”

(McLaughlin, 1996, p.5). Vernacular discourses sametimes occur as special forms of
resistance and be experienced as uncategorisatilerant available terms (Cronin, 2006), or be
seen and interpreted as parallel local modes afitiog in a shared and collective nature of
knowledge making (Smith, 2004).

By the simple fact of their frequency and reguariveryday routines will play a role in forming
people's perceptions of places. Different approathi¢he study of everyday life have been
highlighted by social scientists like Lefebvre (19@nd de Certeau (1984), and the subject
continues to attract attention (Haapala, 2005; Mo2@04). The daily tasks that people perform
are central to the affiliations to a place thattgeadually develop (Geertz, 1983). In a historical
perspective, practical doings like business, reitne@nd traffic are factors that gradually
contribute to changes in the landscape and the pldee practical aspect of a place is
incorporated in the concept ‘taskscape,’ wherathizze human and cultural dimension in the
environment is underlined (Ingold, 2000), and éngarallel Norwegian concepirksomhetssted
(Greve, 1998). Taskscape is not primarily somethiagsee, it is not primarily something we
build, but it is "a place we do” (Greve, 1998, RL%EXxperiences and knowledge about the place
are gathered through the activities each persdonoes there. In these landscapes there are traces
of former times and former activities and to sorisiters these function as “props of recall”
(Feuchtwang, 2003, p.76), material or immaterigithge that structures the thoughts and
activates memories.

The visual is known to play an important role imhpeople relate to their surroundings, and we
also know how sensual experiences such as smetidstouch or taste influence the memories
that people have of places or material structiges Bachelard, 1994; Benjamin, 1950; Casey,
1987; Tuan, 1979, 1990; Feld & Basso, 1996; Waskahnini, & Wilson, 2009). The study of
senses has become a thematic field of growingasteao historians, sociologists, anthropologists,
geographers and literary scholars. The new rise$ory studies began at the turn of the twenty-
first century (Howes, 2006). We have found insporatn an article by Edensor (2007) based on
an encounter he had with an abandoned industnidstzape, and ask if some of his reflections
about the sentiments this landscape evokes caarfdrred to how people relate to heritage
assets, and how they memorise the surroundingiddises on the multiple and contrasting
sensual experiences that can be provoked by malinggh an industrial ruin. The body is
confronted with powerfully unpleasant but also pleable and surprising smells and sounds, and
beholds sights which disrupt normative urban aéstibenventions. The role the senses play in
people’s attachments to cultural heritage will ésumed later in the discussion of the narratives
collected by the Mall Method.
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Positioning ourselves: street dialogue, observaticend mapping

In the social sciences Alfred Schiitz (1943, 19649} %s referred to as the ‘father of
phenomenology.’ An important element of phenomegls present in this study. By searching
out different aspects of a certain social contertwant to gain insight into inhabitants’ personal
memories and their use of and appreciation of thike énvironment.

Schiitz deals with different positions in being eialoresearcher, likthe man in the streghe
cartographer orthe expertandthe strangerThe man in the street is the person living in a
community or group. He does not reflect much orshiigation in his daily life, and his actions

are not part of his thinking, as they are takergfanted. The cartographer, or the expert, is
interested in certain parts of the life of otheunsgl takes note of some chosen elements; by making
a map or a system, he refleatsoutpeople in a community or a town. The strangehéspgerson
coming in from outside, trying to understand thagtices, the cultural codes and habits of the
inhabitants. He does not share the inside habitsiaderstandings of the inhabitants.

In our situation we can read Schiitz's three pasitias different roles or attitudes in terms of the
way we gather our data, concerning both researghesgions and values, but also more literally
as a practical method. We use a combination opdisitions when gathering information in our
Mall Method: street dialogue, observation and magpiWe are strangers trying to attract the

man in the street to our stall by inviting him tdialogue and mapping individuals’ appreciated
places and artefacts, thereby coming closer tnderstanding of their place values. Our position
is the stranger’s, but we are also cartographexsnap places and artefacts, and we sort personal
narratives into different categories.

We have not seen the need to understand codesitincks in the way that a phenomenological
study often does, but we need to establish a dialegth people, who can show us individual
appreciations of heritage aspects, and to combideantrast this with more factual organised
elements, like the landscape mapping done by drmaotogist and an ecologist participating in
the project group, and public registrations preseim the heritage plans. That being so, our
study is based both philosophically and methodahttyi on phenomenology, with both Husserl
(1950) and Schitz (1943, 1964/1979) as our supgome are interested in the phenomenon of
cultural heritage in fringe areas in cities, andehto combine sets of information about this
phenomenon, and we are in search of subjective ingmaof places and landscapes, realised by a
stall in a town mall.

The Mall Method in practice

Preparatory discussions

The Mall Method is a method which is voluntary, sfameous and open — both spatially and in
terms of conversation. When in the initial phaseweee evaluating what kind of methods would
be likely to give the most positive responses, @gktinto consideration the way people in
contemporary society tend to get drowned in infdioma including advertisements and surveys,
which can affect how open, cooperative and obligiagple are when interviewed. The
demanding, time-consuming and sometimes also ratigedictable preparatory work involved
in selecting suitable informants made the morebéisteed method of in-depth interviews, which
is a more planned and framed conversation, leesaet. Asking ourselves where we would be
most likely to meet people in passing on theirydedutines between work and home, we ended
up by choosing the shopping mall as a locatiorablétfor inviting people to share their views
with us. Two researchers were involved in the fieldk.
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The shopping mall can be described both as a fumadtend as a social arena, since people spend
time there based on a range of motivations (Kra&&trandbu, 1996; Becker, Bjurstrém,

Fornas, & Ganetz, 2001). The mall's function aseating place is an essential aspect for a lot of
its users. The mall is constructed for commerageagion and adventure, and its architecture is
far from coincidental; it is well-planned to dirgmople through in a certain direction (Krange &
Strandbu, 1996). For these reasons the questithe afitimate placing of the interviewers was
essential.

In any interview situation the ethical dimensioays an important role. As confidentiality was
not a problem in this case, since we never intemoledk for names and addresses, the ethical
aspects primarily revolved around the decisionsnade about “the roles to play in the field”
(Neuman, 2006, p. 392). Since we were not sellimdgeononstrating products for sale, we were
careful to produce necessary identification andrimfation sheets about the project and the
reason we were there. A more surprising aspetteofdles we had to undertake was the
therapeutic function we experienced in a coupleasks (Weiss, 1994). A decision that has to be
made in most interview situations is where to fixe!level of acceptable incompetence” you
show as interviewer (Neuman, 2006, p.395). An aedd@ incompetent is someone who is only
partially competent in the setting but who is atedas a non-threatening person who needs to
be taught. It is important to communicate thatrthason for being in the field is to learn, not& b
an expert. As the presentation of the results sh@experienced a problem in one of the case
studies in escaping the expert role we were agtrinea sense we appeared like ‘the stranger’ in
Schiitz” meaning; the person coming in from outsigég to understand the practices, the
cultural codes and habits of the inhabitants (S£t864/1979).

The towns selected for case studies met specifarier they were regional towns consisting of
the old town municipality and some more recentiipocated neighbouring rural municipalities;
they had cultural heritage plans which had beerldeed with a certain degree of user
participation; and they were situated in differeotinties.

Before we chose to meet people in the field, wesdiie preliminary mapping, including
photography. We used photos as a way of startheflection on ‘what does this mean for me?’
or as examples for comment in conversation withthabitants. We also hoped our pictures
would offer new ways of seeing the town’s culturatfitage sites. Our photos were not obviously
‘old heritage,” we also presented new buildingamefacts, like a hotel from the sixties,
advertising signs, telephone booths and publidings from more recent decades.

Choosing a suitable mall and setting up a stall

After some introductory discussions, field obsdaora and reflections, we began to employ the
Mall Method, which simply involved choosing a pldanea central shopping mall in each town.
The plan required us to be on the ground floom wiir posters and our basket of fresh plums.
Our intention was to make our presence visibleubhatexts, maps and images, and by these
means attract curious people in order to beginpem @onversation with them on the topic. The
local newspapers had accommodated our requeshtemsmall item about our presence in the
town beforehand.

We asked the director of each mall for permissmset up a stall and to guide us to a place that
they deemed suitable that was also used by orgamisand firms promoting their goods or
services. In this article we describe some expeegmulerived from testing the method in three
towns. We point to similarities and differencesi aeflect on them in methodological terms.
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In Town 1 the chosen shopping centre was locatskdb the main bus station in the very centre
of town. We installed our equipment at the placged to us on the ground floor, near the
staircase to the first floor, and close to a swal€, a bookshop, a flower shop and a food shop,
with corridors leading to more shops. The locatiomed out to be perfect, since the café and the
bookshop were places for stopping, the staircaseananstruction that gave room for change in
speed and oversight, and the other nearby shomswel-visited.

In Town 2 a lot of services, traders and commefaials have moved out of the old town centre
and are situated in a recently constructed largafybased landscape with a mall and a large
cluster of industrial buildings. We knew that mokthe inhabitants strolling around would be
found in the mall, rather than in the streets eftihwn centre, so the mall was chosen. The place
assigned to us at the shopping centre, howeveredurut to be in a rather quiet spot, some
distance from the crowded agglomerations of shagsraa passage where people just hurried
past in different directions. We immediately readighat this location was badly suited for the
purpose, and chose another place on the second day.

In Town 3 we chose to place our stall in the malilich was recently built on a former beach
close to the town centre and now filled in to pdeva huge space for new industrial buildings.
Part of the town'’s activities have been moved dihe town centre and roofed over, and many
people visit this mall every day. The locationloé stall was very similar to the other two, and in
accordance with what seems to be a standard diesiftorwegian malls, that is, rather moderate
in size compared with international standards,shlly constituting two floors.

How to start a conversation

In Town 1 we observed that people were curious abauinstallations at the foot of the
staircase. These included our main poster, on whiechad written in big letters: “What is your
most beloved cultural heritage memory?” Many pasbgrcast covert glances at our poster, our
stall and us, and walked on, but during the tinesttbo of us spent there, people also stopped,
usually one at a time, sometimes two or three twget

People most often began by looking more closetii@tiocuments placed on the table in front of
the poster. One of the documents was an albumphiditos taken in the town and the
surrounding landscapes with some documented clhardage traces, objects, buildings and
places; another was a pile of detailed maps ofawe and the surroundings. We made a point of
keeping in the background till people showed a geninterest and then we approached them. A
few of them were just curious and left the staiéaé short visit. People interested in talkingever
asked to mark on the map which heritage objectsdbereciated. Some of them were quite
confident about where to put their marks, wherehsrs reflected loudly on what this question
could mean, both objectively and for them persgn&lle noted on the blank sheet attached to
the map what they mentioned to us; sometimes we gigen names of places, museums or other
buildings, and sometimes we were told a longeystehich demanded our closer attention. We
sometimes helped people with their reflections toyijgling possible examples (although careful
not to steer their thoughts), and sometimes a sloortersation with us was the beginning of a
longer or shorter ‘story of memory.’

The experiences we had in Town 2 were rather @iffieiOn the first day, just three people
stopped for a chat. We decided to ask for permissianove to another place the next day, a
place more similar to the one in Town 1. As mangpbe were passing through the mall and
came close to our stall, the next day started aiit more optimism. But there was a problem in
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Town 2: no one stopped, they just passed by olif stanewhat shyly; we could not catch their
eye, and we wondered why. Why did we experiench autifference compared with the other
town? We made some hypotheses. Were they shy? théréired of people ‘selling things'?
Were they mostly farmers from the region rathentheban people? Had all the people interested
in heritage topics gone on holiday? And so on.

We decided to share our experiences with somelaotlyask if they could provide an
explanation. We confided our problem to a womankingy in the hardware shop; she understood
our questions immediately. She told us that peopiring to demonstrate goods and services
often had the same problem in this town and indieedegion. A woman who recently
demonstrated a fruit press had told her that stenbaer experienced this problem before she
came to this town. When she caught their eye, petophed away. “People living here are shy,”
the woman in the shop said. “They dare not makéacbrand people living in this town are not
really town people.” She added, “You are lookedrugs an authority with your posters and so
on, and therefore they hesitate to talk to you.”

In addition, there was another unfortunate faa:abtumn holidays for the schools in the region
occurred in the same week. Many families with sttaged children were away from home this
week, and it was obvious; the mall was rather empty

Our experience in Town 3 was far more encouragig.had been afraid that the good summer
weather, which is not taken for granted in thistimem region, could mean an empty mall, with
just a few people visiting our stall, but we weneig in our suppositions; many people visited
our stall throughout the time we spent there. Mdshe informants engaged with the topic, or
had very distinct opinions on what they appreciatedlisliked, in the urban centre or fringe
areas.

Total number of interviews

We attended our stall for two and a half days iwfid and 3, and two days in Town 2 from
approximately 11 a.m. to 1 p.m. and 4 p.m. to 7. poring these hours the mall was less
crowded for short periods owing to daily routinastsas lunch-time; people shopped in the
morning and in the afternoon, and at lunch-timetrobthem were at home or elsewhere.

We gathered maps with examples and narratives &bpersons in Town 1. Seen from a
gualitative researcher’s and a methodological matsge, the numbers are satisfactory. In Town

2 we ended up with just twelve conversations, anflawn 3 we had 41 conversations. There was
a roughly equal gender representation among oarrirdnts: 43 women and 37 men.

The maps and notes we produced in cooperationthtinformants are the most important data
in this study. When analysing it, we found commioenies in terms of what people appreciate
most. They reveal important elements linked tcexgfbns on heritage discourses as well as
showing us how a broader invitation to reflect aftwral heritage can reveal new kinds of
memory sites, including fringe areas in towns.

There is a marked overrepresentation of older geaplong those sharing their views with us,
especially in Towns 1 and 2. There are severaliteasons. We tended to be present in the
shopping malls on weekdays during normal workingre@nd lunch-times. This is the time of
the day when retired people, part-time employed¢heunemployed tend to visit the shopping
mall. In Town 3, however, it was early summer, wipeople who had grown up in the town, but
had left, came back for a visit, just before therist crowds. Some of them visited us for
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particular reasons (we will return to this latemd most of them were in their late sixties.

Another reason could be that people's relationsitip their neighbourhood, environments and
places of memory become more important as theyamkthis sharpens their interest in sharing
their views with others. Other research has emphdghe importance of place in older people's
sense of self, where a person’s behaviour andréifectory are embedded or situated in socially
constructed, dynamic places (Wiles et al., 2009).

Subijective definitions of heritage

We will now return to the initial questions anddaiss the role personal memories and sensual
associations play in subjective attachment to pdemckheritage: what role do personal memories
and sensual associations play in subjective difirstof heritage?

Generally, people we talked to were very conscadube places they themselves appreciated. To
some extent this appreciation revolved around plétat people knew well and that played a role
in their daily routines. Some people mentionedntizn industrial building in Town 1, an old and
beautiful administration building surrounded byeautiful park, and the headquarters of the most
important workplace for many people living in tlssvh. Some mentioned the park in the centre
of the town, or the small residential or industhalldings in the old centre and market-place,
whereas others pointed to an old church and tHeaaxrings just outside town, or the library
building with its peaceful atmosphere, and a stamibnear the town centre, inter alia.

The most remarkable stories were those of perdnogiaphy and memory, which in both subtle
and overt ways could be linked to heritage objdmisalso to childhood, belonging and loss. This
was exemplified by an engineer who had left thentawhis early twenties and was currently
visiting for the purpose of selling his deceasegtps’ home. Emptying the house evoked a lot of
feelings, which he shared with us. Our conversdgdrto a discussion about childhood memories
and places of childhood experiences, which for é@med the most important issue of our
project. He was well aware of the fact that hiswdd the place was that of the homecomer as
well as the visitor (Schitz, 1979); he saw pladBerently from people living there all the time
(Simmel,1971). Our visitor intimated that this whs reason why he was more of a hoarder than
his brother and sister who still lived in the toWwhhey want to throw away most of it."We can
thus interpret the feelings of this man as botls¢haf the homecomer, who finds that everything
has changed, and those of the stranger; the tws vetre experienced simultaneously. He had
both the distant perspective and the perspectith@iman in the street,’having a body and a
biography linked to the place. We saw some of #mestendencies in Town 3, where the
homecomers were almost in uproar about the changeésm had made to their home town and
the fact that the seafront was full of fishing egtts forbuer) built in retro style. They shared this
despair with people living in the town, and it whe issue most frequently presented to us. The
most appreciated heritage object in the town wagsldtreasing fringe area between sea and land.

Another and very different example from Town 1he following. One of the many middle-aged
and older women visiting the stall told us thatitifeabitants of the town are very proud of their
working-class history, which is linked to the townpaper industry. This contrasted to the
situation in the neighbouring town, she said, whezeple were ashamed of their industrial
history, and wanted to forget and hide it throughithge initiatives linked to architecture, culture
and aesthetics. In her town the heritage work wasgreat extent concerned with safeguarding
the factory buildings and the working-class housaworkers’ garden, and other spaces linked
to their industrial history.
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Memories are strongly linked to sensual affiliaioBuring our conversations we were presented
with stories strongly connected with smell (the Bifitem the factory reminding the storyteller of
smoked ham, the smell of fish from the fishing isialy), sound (childhood memory of the stone
guarry where an interviewee grew up) and visuatgmion (the role that the old factory chimney
played as a landmark, or the mountains dominatiegskyline). We also noted that our stall
attracted people with rather striking personaldmiss, two of whom returned twice to tell us
more about their lives.

In some ways we felt we functioned like a ‘soci@lfare office,’'without direct relevance to the
topic of cultural heritage. We think the word ‘mefylcon our poster encouraged some people to
tell eventful personal histories, and in these €asawell as being professional, we had to show
respect for personal tragedies and loss and sorpateyn(McLean & Leibing, 2007). We asked
ourselves what might be the outcome of using diffewvords and ideas when inviting people to
talk about their town and the objects and placeyg tonsidered worth safeguarding. We found
that a mixture of associations and interests weo&ed, depending on the way we used language.
This led us to wonder how conscious we are of lagguse when we talk to people, or prepare
interview guides, invitations and short summariesated at people participating in studies.

Personal associations versus management argumentats

How do personal associations relate to statemesetd im heritage management and local
planning? In two of the towns, museums and locatbhy play a role. We found that many of the
women visiting our stall, and a few men, were esdnterested in local museums and local
history work, and that our stall in the mall madels people stop and show us what they were
especially interested in. They said that we mustil¢o recognise the most important heritage
spaces and traces, and they were concerned alequuiltkic plans, either positively or critically.
Some of them were very interested in making thédwe list complete, adding buildings or
places that were not mentioned. In short, we fabatithere were people and organisations
outside the municipal system who were working lith topic, and waiting to be recognised for
the role they play, rather than being seen as @pgmlying on a false premise in terms of local
participation and collaboration and delivering nepdhat are quickly forgotten and hidden in the
municipal archives without affecting practical pick in the field.

We also noticed that suggestions for new heritdgjects that ought to be added to the municipal
plan often concerned the old buildings in the t@md the meeting places in the central area. The
places of memory and events linked to childhoodtlyand everyday life seem to play a crucial
role in the suggestions of the people who livedgh&his is partly because they were prompted to
think about the places, buildings and artefactstviiiey appreciated most both by the main
guestion on the poster and by their conversatiatisug.

There is no doubt that the heritage discourseffiofal heritage management and the museums
play an important role in forming the local commekions of what cultural heritage means. This
is especially true of Towns 1 and 2. In Town 3 peajid not know the heritage plan at all, and
were less involved at municipal level, perhaps bseat was developed by the regional
administrative department and covered several t@mdsrural areas. The local newspapers also
function as a channel for debate on these issues.

The implications of cultural contexts

An important factor in our study was the problenaafethod which was well-suited to Towns 1
and 3, but turned out to be less well-suited to T@wwhere the crucial issue was one of spatial
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openness and spontaneity in contact and convensationethodological terms we talk of the
importance of being conscious of cultural contextien applying different methods. In our case
we saw that this really does matter and that tisemeuch to gain by adhering to multi-method
research (Carpiano, 2009). We have learnt that thier some differences in communication
culture between the towns. Whereas our level ofjgtedle incompetence (Neuman, 2006)
functioned well in Towns 1 and 3, it failed in To@nIn the former there are traditions of
collectivity, developed through a history of heanglustry and fisheries. All towns have a history
of trade and transfer. This historical fact seemnséan less for the flow of spontaneous
conversation today; where we see different formsoti€ctivity and social contact taking place at
street level. We emphasize that there may be ettanations for the differences that are
relevant here. For us, the consequences were thhad/to find other ways of gathering data to
catch ‘the popular voice’ in Town 2, and therefosed a focus group.

Discussion: The importance of situated knowledge

The main research question posed in the introdugtis this one: Is the Mall Method a reliable
way to gain insight into the subjective dimensionkeritage appreciation?

In the social sciences we speak about the impatafgituated knowledgéHaraway, 1991),
where both data gathering and theory developmes ttaembrace close understanding of the
particularities of the case, the community or thaug studied. This is supported by the ideal of
closeness to situations and cases in the researcbss.

Common dilemmas abouthereto conduct interviews are discussed by ElwoodMadin

(2000). They argue that interview sites and siturtiare inscribed in social spaces and thus have
an important role to play in qualitative reseathough they are surprisingly seldom mentioned
in methodological literature. Careful observatiansl analysis of the people, activities, and
interactions that constitute these spaces canrélesthe social geographies of a place. Thereby
they may offer new insight with respect to reseaygbstions, help researchers to understand and
interpret interview materials, particularly issudgpower and place. Elwood and Martin (2000)
stress that the interview is not just an opportuttdtgather information by asking questions and
engaging in conversation, but that it is also amoofunity for participant observation. This
corresponds with our experiences. From being sitahgers, we succeeded to a certain extent in
becoming the ‘woman in the street,” being infornaddut places in new ways, and becoming
more active listeners. We posed questions and firdésebetween opinions and heritage objects
in ways which made the conversation more ‘fullnaore informed. This was also a way of
establishing trust between storyteller and listearrimportant foundation for a deeper
understanding of the issues in question.

Unlike the traditional street interview, often udmdfirms to advertise their goods or services and
also used by social researchers, we did not stopl@éut rather invited them to stop. This
implies an interesting paradox; the roofed-over silation made the contact between the
researcher and the researched more open than estibgping intervention in an open street.
The degree of control was low, and therefore weraéisat the value of the information is quite
high. There is, however, a question of selectiotenlying this openness; we must assume that
people who stopped were individuals with specitdrigsts in our topic. We believe, however,
that this is no drawback. In many studies in sagaéarch both key informants and focus groups
are used,; this is a legitimate procedure and preglgood material for analysis, especially in case
studies.

In our position as researchers we were not blirtiecsocial control of a situation. The most
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extreme example of social control in research tpkase when the researcher makes a radical
intervention in a social situation, like changitgydrganisation. This gives a high degree of
asymmetric control. Research with the highest degfesocial control traditionally has the
highest rank in research communities, the loweisigbgtudies with the most informal and
unstructured methods (Enderud, 1979). TherefordtddeMethod can be classified as one of
low scientific value. The control regime in resdmricowever, as Michel Foucault (1972)
discusses frequently, has lost its position inmesecial science discourses. The perspective of
situated knowledge invites us to come closer t@leeimvolved in a research project, both by
dropping the expert role of the researcher in d-infdrmed society, and by facilitating closeness
to the socio-material reality, like the social ematers in streets and places of everyday practice.
This also leads to a change of ideas; in our despdople we talked with are informants rather
than respondents and the stall made another catimrpossible. An everyday location like a
mall invites all kinds of people and perspectivesantribute to the discussion on heritage values.

We see some important methodological points lirtkeolur research topic, which may influence
any topic of relevance. The processes that inflaehe shared meaning of cultural heritage are
complex, and take place on many levels. Therenisea for critical discussion of the dominant
discourses we find in the field of heritage posit{€oucault, 1972), but also a need to be aware of
differentdiscursive practices (Fairclough, 1992). The motb‘memory’ in our poster had a
double function: it raised questions of both pess@md collective memories linked to the town

in question. Sometimes we could see that one waemimto the other. The memory space was
extended by the subjective contributions, as wastmmunication space. We have seen that this
open space method means ‘open’ in different seasaggards topics, themes and stories. This
was not easy to handle in every case, but at the siane it shows that people are very interested
in their histories, both the personal and the ctile ones. For many, these histories are one and
the same; they are woven together to constitutgtitleat both personal and place level. This has
consequences for the question of which methodsatedia should be used in cultural heritage
politics and in research on this topic, as welhaany topic in cultural studies. In this case, we
see subjective reflections as important aspeatsltdctive memories in places, both tangible and
intangible.

Concluding remarks

We have found the Mall Method to be an approachdha present new arguments and
perspectives, and lead to new practices in theé éeheritage politics. The strength of the method
described here lies in the fact that it is devetbipeough dialogue and leaves openings for
subjective reflections based on personal memoridsansual affiliations to places. The Mall
Method allows for a more inclusive process thanesawdepth interviews by allowing the
respondent to be a participant in the intervieweathan a subject who is being interviewed,
something it shares with other more recent estadudisnterview techniqgues, like for instance “the
go-along” method (Carpiano, 2009; Kusenbach, 2098¢ch, 1970).

At the mall we could allow ourselves to be engaggeequal level in the conversations — we
commented, asked and inquired. However, the paopddved in the conversations felt free to
interrupt and had the opportunity to leave at amgt- a situation which can appear considerably
more restricted if the interview takes place in'sr@avn home. The fact that we as researchers
decided not to enter the informant’s personal spaae the process less involved in both formal
and practical details, which otherwise would haad to be clarified in due time in advance.

We should, however, draw attention to the fact thatmethod also has some weaknesses. This
might, however, be a result of the method beingtiwed for the first time rather than it being a
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consequence of the essence of the method. We thahdhen somebody first got involved in a
conversation, it was more likely that other peaplaterests would be aroused. This sometimes
created a conflict between recording the storytgliorrect and at the same time keeping an eye
out for other people when they approached. On tefection we realised that the initial decision
not to use a tape recorder was too hasty. The paaral level of details in the stories would
have been far better recorded if we had combinedisie of map, field notes, and tape recording.
When, at the end of each day, we tried to recocistvhat had passed at the stall, the impressions
were too entangled to be recapitulated in detaigr&fore this is definitely a method which
requires at least two interviewers. The involvenwritvo researchers was also experienced as
positive from a professional point of view sincaridg the calm periods at the mall, we could
summarise our results and reflect on the knowledgdaad been given.

A primary conclusion we reached was that the metbgarticularly suitable in the early stages
of a study. It provides an opportunity to make aégiance with potential informants for further
in-depth interviews. The Mall Method could alsogqrdtally represent a good basis for
interdisciplinary research, where it can represeet of several methods used to provide new
knowledge.
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